A SYSTEMATIC LITERATURE REVIEW OF CORPORATE SOCIAL
RESPONSIBILITY FOR ACHIEVING SUSTAINABLE BUSINESS

A Multidisciplinary Journal

PSYCHOLOGY
Enucnnou

O} W.‘&_ '
%@:@ |\

PSYCHOLOGY AND EDUCATION: A MULTIDISCIPLINARY JOURNAL

Volume: 50
Issue 5
Pages: 530-539
Document ID: 2025PEMJ4882
DOI: 10.70838/pem;j.500506
Manuscript Accepted: 10-22-2025



Psvch Educ. 2025. 50(5): 530-539. Document ID:2025PEMJ4882. doi:10.70838/pemi.500506. ISSN 2822-4353

A Systematic Literature Review of Corporate Social Responsibility for Achieving Sustainable Business

Allen Grace M. Sarmiento*
For affiliations and correspondence, see the last page.

Abstract

This systematic literature review synthesizes findings from twenty empirical studies to define the essential role of
Corporate Social Responsibility (CSR) in driving sustainable business development. The analysis reveals that current
research is dominated by quantitative methodologies, primarily concentrated in Asian contexts, which focus on
measuring the tangible outcomes of CSR programs. The collective findings consistently affirm that CSR functions as
a critical catalyst, positively influencing key business metrics including financial performance, environmental
stewardship, employee satisfaction, and brand reputation. This review confirms that CSR has shifted from a peripheral
corporate activity to a core strategic imperative for modern enterprises. The evidence overwhelmingly indicates that
integrating CSR into primary business operations is essential for achieving long-term viability, securing a competitive
advantage, and building corporate resilience. We recommend that future research adopt more diverse methodologies,
such as qualitative and longitudinal studies, and expand its geographical scope to cultivate a more comprehensive
global understanding of CSR's impact.

Keywords: corporate social responsibility (CSR), sustainable business development, systematic literature review,
corporate performance, sustainability

Introduction

There are many misconceptions around corporate social responsibility and sustainable development. Although there is disagreement
about their nature, it is not always clear whether these problems are governmental, business-related, or both. Over the past decades,
sustainable development has often been compartmentalized as an environmental issue. Even more narrowly defined, sustainable
development is focused solely on economic expansion, prioritizing the affluence of industrialized nations and endangering natural
habitats, biodiversity, and resources. In the last two decades, it has become clear that economic and environmental issues cannot be
separated from social concerns. Still, integrating these areas is not easy and needs a new development paradigm (Drexhage & Murphy,
2010).

Corporate social responsibility (CSR) refers to a company's duty to behave according to societal objectives. Secondly, CSR is closely
linked to sustainable development (Hamann, 2003). CSR affects the biophysical environment in which the business operates (Searcy,
2016) and the stakeholders that build systemic interactions and interdependencies along the value chain (Seuring & Gold, 2013). Third,
CSR can take many forms, be implemented at different stages, and be implemented gradually to enhance a business's social,
environmental, and financial performance (Keijzers, 2004).

Corporate Social Responsibility (CSR) is a crucial aspect of a company and has many roles within the sector. CSR improves sales and
lowers various expenditures while benefiting the company's prosperity and success (Adda et al., 2016). A company's ability to obtain
a competitive advantage depends on several factors, including its reputation, brand, financial resources, customer loyalty and
satisfaction, product specialization, market share, attraction of highly qualified personnel, work efficiency and effectiveness, cost
minimization, and risk reduction (Lu et al., 2020). Accordingly, CSR initiatives favorably impact an organization's overall performance
(Nazri et al., 2018). According to Islam et al. (2021), this business approach boosts customer happiness, goodwill, trust, and loyalty
while increasing competitive advantage. An organization's workers might experience greater job satisfaction by implementing internal
CSR practices (Chan & Hasan, 2019).

Through a sustainability management system, several businesses have integrated CSR into their internal business processes (Martinuzzi
& Krumay, 2013). According to Michelon et al. (2015), disclosure and transparency about these operations are now facilitated by
adherence to international accounting standards and sustainability reporting. There is no dispute about the idea that corporate social
responsibility should incorporate sustainable development. The company's corporate social responsibility (CSR) procedures are out of
step with sustainability concerns. According to Milne and Gray (2013), businesses seldom ever address issues related to sustainable
development, such as poverty, social justice, and ecological damage. Consequently, companies must devise fresh approaches to
demonstrate their involvement in CSR initiatives that support sustainable development (Giannarakis & Theotokas, 2011).

SDGs and CSR are two important subjects that are connected. SDGs provide corporations and organizations with a persuasive
framework for addressing CSR. The SDGs and CSR are linked by gender, industry, water, and education (Chauhan & Dawra, 2017).
Globally, businesses must implement and promote CSR and the SDGs (Mai, 2013). A firm may thrive and contribute to the SDGs
using the CSR approach. CSR is the concept of sustainable development at the corporate level, playing a critical role in any enterprise
and helping it achieve its long-term goals. It brings the spirit of the SDGs into business strategy to achieve economic benefits,
environmental preservation, and social development (Nguyen et al., 2020). CSR unambiguously supports the SDGs and aids in
educating businesses, management, staff, owners, and stakeholders about society (Juneja, 2014). First and foremost, CSR initiatives
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touch on social, economic, and environmental issues. As a result, commercial organizations' CSR initiatives can help reach several
SDGs.

Many studies have discussed corporate involvement in achieving sustainable development programs and the impact of CSR on
company reputation. However, few studies have focused on discussing the effects of CSR on companies' performance. This study
focuses on CSR in relation to achieving sustainable business development. This study contributes to ongoing research on corporate
social responsibility by examining articles on its disposition. This systematic review of selected empirical articles about corporate
social responsibility will formulate concepts and extend knowledge that may be used for further studies.

The following parts of the study are organized. The second section describes the materials and methods used in the study. This includes
the review process in identifying and selecting articles from reputable journals. The third section presents the digested articles. The
fourth section laid down the findings of the literature review. The final section provides the conclusion of the study.

Methodology

Research Design

This study employed a systematic literature review to synthesize and analyze existing empirical research on the role of Corporate Social
Responsibility (CSR) in achieving sustainable business practices. This approach was chosen for its rigorous, replicable process, which
enables a comprehensive, unbiased summary of the current state of knowledge in the field (Shaheen et al., 2023). The research design
follows a predefined protocol to identify, select, critically appraise, and synthesize all relevant research on a specific topic. This design
aims to provide an exhaustive summary of current evidence, identify patterns and themes across studies, and highlight gaps in the
existing literature.

Procedure

The selection of the final twenty articles followed a structured, multi-stage process. For the first stage, a comprehensive search was
conducted across major academic databases, including Scopus, Web of Science, and Google Scholar. The search utilized a combination
of keywords such as "Corporate Social Responsibility," "sustainability," "sustainable business," "triple bottom line," "environmental
performance," and "financial performance." Second, the initial search yielded many articles. These were first screened based on their
titles and abstracts to determine their relevance to the research question. Duplicates were also removed at this stage. After this, the
remaining articles underwent a full-text review to assess their eligibility against the predefined inclusion criteria. This stage thoroughly
examined each paper's research methodology, objectives, and findings. Finally, after a thorough, rigorous full-text review, twenty
studies were identified that met all inclusion criteria. These articles formed the final dataset for the review.

nn nn

Data Analysis

A thematic synthesis approach was used to analyze the data extracted from the twenty selected studies. This involved the following
steps: First, the key information from each study was extracted and organized, including the research objectives, methodology,
geographical context, key findings, and limitations. Second, the extracted data were systematically coded and analyzed to identify
recurring themes, patterns, and relationships concerning the impact of CSR on sustainable business outcomes. Lastly, the identified
themes were synthesized to construct a coherent narrative that summarizes the collective evidence, highlights areas of consensus and
divergence, and explains the mechanisms through which CSR contributes to sustainability.

Ethical Considerations

To ensure the integrity of this review, several ethical considerations were upheld. The primary commitment was to objectivity and
transparency in the selection and analysis of the literature. All steps of the review process have been documented to ensure replicability.
Furthermore, care was taken to accurately represent the findings and arguments of the original authors without misinterpretation or
bias. The synthesis reflects the evidence presented in the selected studies, acknowledging their respective contributions and limitations.

Results

Table 1. Journal Impact Factor of Source Journals

Journal Title Impact Factor
Research in Multidisciplinary Subjects 8.402
E&M Economics and Management 1.5
International Journal of Research and Analytical Reviews 5.75
Humanities and Social Science Studies 3.5
Social Inequalities and Economic Growth 2.4
Shodh Sarita Journal 5.427
International Journal of Social Science and Human Research 7.8
European Union Digital Library 2.8
The International Journal of Business Management and Technology 6.1
Global Scientific Journals 2.4
Frontiers in Psychology 4.5
International Journal of Human Capital in Urban Management 3.633
Business and Economic Research 2.5
European Scientific Journal 8.25
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Sustainable Development Journal 4.9
Journal of Emerging Technologies and Innovative Research 7.95
IOEM Society International 1.65
Economic Research 6.2
Journal of Business and Management Studies 5.995
Humanities and Social Sciences Communication 2.731

The selected articles are sourced from reputable journals as presented in Table 1. According to the University of Illinois Chicago, the
impact factor is a metric for gauging the frequency with which the average article in a journal is cited within a given year. This metric
is instrumental for assessing a journal's significance or standing and quantifying the number of times its articles are referenced.

The journals boasting the highest impact factors include Research in Multidisciplinary Subjects, European Scientific Journal, and
Journal of Emerging Technologies and Innovative Research, with scores of 8.402, 8.25. and 7.95, respectively. Conversely, E&M
Economics and Management and the IOEM Society International received the lowest impact factors, scoring 1.5 and 1.65, respectively.

Table 2. Sampled Articles

Journal Title 2020 2021 2022 2023 2024
Research in Multidisciplinary Subjects 1
E&M Economics and Management 1
International Journal of Research and Analytical Review 1
Humanities and Social Science Studies 1
Social Inequalities and Economic Growth 1
Shodh Sarita Journal 1
International Journal of Social Science and Human Research 1
European Union Digital Library 1
The International Journal of Business Management and Technology 1
Global Scientific Journals 1
Frontiers in Psychology 1
International Journal of Human Capital in Urban Management 1
Business and Economic Research 1
European Scientific Journal 1
Sustainable Development Journal 1
Journal of Emerging Technologies and Innovative Research 1
IOEM Society International 1
Economic Research 1 1
Journal of Business and Management Studies 1
Humanities and Social Sciences Communication 1

Total 2 2 5 9 2

To grasp the varied methodologies employed by scholars in their investigations, the authors meticulously categorized articles by
publication year across various journals. This strategic arrangement facilitates a clear visualization of the evolving methods used,
tracing the changes from previous to earlier years of research. The comprehensive breakdown of sampled articles by year groups, as
outlined in Table 2, enhances the clarity and accessibility of the chronological progression in the scholarly exploration of the subject
matter.

According to the table above, the distribution of published articles across years varies. Specifically, nine articles were published in
2023 across various journals, indicating a substantial volume of research output for that year in this study. Additionally, five articles
were published in 2022, and two in 2020, 2021, and 2024, suggesting a comparatively lower publication frequency during those years.

This study also aims to delineate the data sources utilized in the sampled literature, particularly distinguishing between primary and
secondary sources. Standard writing guides say primary sources entail original documents or firsthand accounts of events, providing
direct evidence or raw data. In contrast, secondary sources analyze, interpret, or summarize information derived from primary sources,
representing one step removed from the original event or data (Pears & Shields, 2016; Colomb & Williams, 2008).

Most of the data (13 of 20) in the analyzed literature stem from primary sources, enriching the research with firsthand data collection
and original insights. Seven of the reviewed works have used secondary data, indicating a prevalent reliance on existing analyses and
interpretations.

As the table above shows, primary data are collected through survey questionnaires and interviews, yielding firsthand insights from
respondents. Conversely, secondary data are derived from sources such as the Annual Report to the Ministry of Corporate Affairs,
reports from various companies, literature reviews, data from A-share-listed companies in China, and the National CSR Portal. This
diverse array of secondary sources enriches the research by providing a comprehensive backdrop of existing analyses, industry reports,
and authoritative insights from established platforms.
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Table 3. Sources of Data

Title Year Author Type of Source of Data Sample
Data Sizes
Corporate Social Responsibility and Sustainable 2024  Usha Srivastava Secondary  Annual report to the 8623
Development: Evidence from India Data Ministry
of Corporate Affairs
Social responsibility in the strategy of business 2022  Eva Fushoya Primary Survey Questionnaire 400
entities Data
A study of strategic implementation of CSR 2023  Mangesh Bhople Primary  Survey Questionnaire 72
initiatives of companies for sustainable Data
development in India
Integrating corporate social responsibility into 2023  S. Revathy and R. Primary  Survey Questionnaire 150
sustainable environmental performance of Rangarajan Data
manufacturing companies:
mediating role of organization support
Corporate social responsibility (CSR) and 2022  Jakub Kubiczek and Secondary  Reports of different 225
sustainable development during the Covid-19 Bartlomiej Hadasik Data companies
pandemic
Exploratory study of the role of CSR in 2020  Kalyani Mujumdar Secondary  Reports of different 10
sustainable development in education and Dattatray Mane Data companies
Marketing and corporate social responsibility of 2024  Herson D. Bation, Neilson Primary Interview Guide N/A
trading business in Southern Philippines D. Bation, Rustum D. Data Questions
Gevero, Fausto S. Abella,
and Wison C. Bation
Relationship between business ethics and 2021  Mary Shadrach, Shadrach, Primary Survey Questionnaire 286
corporate social responsibility of listed Chijioke, and XuyenThi Data
manufacturing companies in Nigeria
Corporate Social Responsibility, operating 2024  Mary Jennifer L.Odias and Primary  Survey Questionaire 400
environment, employee empowerment: A casual William T. Sucuahi Data
model on business performance of mining
companies in Region XI
Corporate social responsibility and its impacton 2023  Francisco T. Roma and Secondary  Literature Review 29
business sustainability Bernardo Jeffrey L.Morante Data
The Impact of Corporate Social Responsibility 2022  Rui Yan, Xiaolin Li, and Secondary  A-share listed N/A
on Sustainable Innovation: A Case in China's Xiaoning Zhu Data companies in
Heavy Pollution Industry China
The effect of corporate social responsibility on 2023  Z. Delrobay, A. Vedadi, N. Primary  Survey Questionnaire 578
sustainable development with the mediating role Pilevari Salmasi Data
of employee participation in knowledge based
companies
Raising Perceptions on CSR for achieving SDGs 2022  Subrata Kumer Pal, Primary Survey Questionnaire 100
Pramath Chandra Sarker, Data
and Shibu Chandra Odhikari
The role of CSR in achieving sustainable 2020  N. Devi Sangamitra and Dr.  Secondary ~ United Nations N/A
development G. Sridharan Data
Achieving corporate sustainable development 2023  Yiying Liu, Juanjuan Niu, Primary  Survey Questionnaire 611
through social responsibility, green activities, Yongbin, Zhou, and Data
and stakeholders management: a Ruoqi Huang
multidirectional cause analysis
Role of CSR in Sustainable Development: A 2023  Bharti Secondary  National CSR Portal N/A
study of selected Indian Companies Data
Corporate Social 2021  Faturachman Alputra Primary  Interview and Survey N/A
Responsibility ~ Contribution to  Achieve Sudirman, Ambo Upe, Data Questionnaire
Sustainable Development Goals in Southeast La Ode Herman, Fera
Sulawesi Tri Susilawaty
Corporate Social Responsibility and 2022  Huayi Li, Yen Ku Kuo, Primary  Survey Questionnaire 399
Environmental Sustainability: Achieving firms Muhammad Masood Mir Data
sustainable performance supported by plant & Mohammad Omar
capacity
CSR Efforts for Achieving the SDGs 2023  Karoly Behringer and Primary  Interview Guide N/A
Krisztina Szegedi Data
Toward a new understanding of environmental 2023  Muddassar Sarfraz, Ilhan Primary  Survey Questionnaire 600
and financial performance through CSR, green Ozturk, Sunghoon Yoo, Data

innovation, and sustainable development

Muhammad Ali Raza, &
Heesup Han
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By consolidating sample sizes across articles, the aim is to highlight the inherent diversity in these studies. This approach synthesizes
pertinent information and incorporates diverse perspectives from the business sector to enrich overall understanding of CSR dynamics.
It underscores the importance of embracing a multifaceted approach to CSR research, acknowledging the complexities and nuances
inherent in sustainable business practices.

The twenty articles collectively contribute to a total sample size of 12,483, with an average of 892. The studies entitled "Corporate
Social Responsibility and Sustainable Development: Evidence from India", "Achieving corporate sustainable development through
social responsibility, green activities, and stakeholders management: a multidirectional cause analysis", and "Toward a new
understanding of environmental and financial performance through CSR, green innovation, and sustainable development" obtained the
highest numbers of sample sizes with 8,623, 611, and 600 samples, respectively.

In contrast, articles such as "Exploratory study of the role of CSR in sustainable development in education", "Corporate social
responsibility and its impact on business sustainability”, and "A study of strategic implementations of CSR initiatives of companies for
sustainable development in India" recorded the lowest sample sizes, with 10, 29, and 72, respectively. Notably, some articles were
marked as "not applicable" (N/A) because they used literature reviews and evaluations as methodological approaches.

Table 4. Distribution of Geographical Settings of Selected Studies

Settings Number of Studies Percentage
Asia 16 80%
Europe 2 10%
Other Countries 2 10%
Total 20 100%

Table 4 presents the distribution of the geographical settings in the reviewed literature and studies on corporate social responsibility
and sustainable development. The study categorized the literature and studies used based on their settings to explore the trend of
corporate social responsibility across continents and countries. By doing so, the literature review will help target countries or locations
with little to no research on corporate social responsibility.

Based on the gathered information, 80% of the related literature was conducted in Asia, 10% in European countries, and the remaining
10% in other countries. Moreover, Table 3 indicates that half of the literature gathered used primary data in the form of survey
questionnaires and interview questions. As for the secondary data, the sources came from official websites or databases from each
country.

Table 5. Statistical Treatment of Sampled Articles
Statistical Treatment No. of Studies Percentage

Regression Analysis 5 25%
Two-Tailed Test 2 10%

Chi-Square 1 5%
Descriptive Analysis 3 15%
Thematic Analysis 3 15%
Correlation 5 25%

Structural Equation Modeling 1 5%
Total 20 100%

Table 5 shows the number of studies and the percentage distribution of the statistical treatments and data analyses used in each study.
The statistical treatment applied from the reviewed literature and studies on corporate social responsibility is well assessed and
analyzed.

Since most of the study is quantitative, the objective primarily focused on identifying the relationship or effect between variables,
depending on whether corporate social responsibility is used as a dependent or independent variable. Regression analysis and
correlation were utilized with 25%, descriptive analysis and thematic analysis with 15%, two-tailed test with 10%, and chi-square
analysis and structural equation modeling with 5%.

The study's objective is to identify the impact of corporate social responsibility on business in achieving sustainability. Different
literature and studies have analyzed how corporate social responsibility is used as a variable. As shown in Table 6, all studies that
employed a quantitative research design used corporate social responsibility as the independent variable. Corporate social responsibility
is an essential aspect of business, as it relates to business operations, employees' rights, and professional obligations, while protecting
consumers.

Therefore, by treating it as an independent variable, studies can measure how CSR affects different fields or factors within the business.
As for the studies that employed a qualitative design, corporate social responsibility remained the central concept, with perceptions of
it and its relationship to the Sustainable Development Goals examined.
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Table 6. Parameters used in measuring Corporate Social Responsibility

Title Author Variable Usage Variable being related
for the CSR to
Corporate Social Responsibility and Sustainable Usha Srivastava Independent Expenditure
Development: Evidence from India Variable
Social responsibility in the strategy of business Eva Fushoya Independent Corporate Strategies
entities Variable
A study of strategic implementation of CSR Mangesh Bhople Independent Employees
initiatives of companies for sustainable development Variable satisfaction
in India
Integrating corporate social responsibility into S. Revathy and R. Rangarajan Independent Organizational supports
sustainable ~ environmental = performance  of Variable
manufacturing companies: mediating role of
organizationl support
Corporate social responsibility (CSR) and sustainable  Jakub Kubiczek and Bartlomiej Independent Engagement in
development during the Covid-19 pandemic Hadasik Variable social activities
Exploratory study of the role of CSR in sustainable Kalyani Mujumdar and Dattatray Independent Social impact and
development in education Mane Variable development
Marketing and corporate social responsibility of Herson D. Bation, Neilson D. Independent Marketing strategy
trading business in Sourthern Philippines Bation, Rustum D. Gevero, Fausto Variable
S. Abella, and Wison C. Bation
Relationship between business ethics and corporate  Mary Shadrach, Shadrach, Independent Ethical code and brand
social responsibility of listed manufacturing Chijioke, and XuyenThi Variable image
companies in Nigeria
Corporate  Social ~ Responsibility,  operating Mary Jennifer L. Odias and William Independent Environmental
environment, employee empowerment: A casual T. Sucuahi Variable sustainability
model on business performance of mining companies
in Region XI
Corporate social responsibility and its impact on Francisco T. Roma and Bernardo Independent Business
business sustainability Jeffrey L. Morante Variable Sustainability
The Impact of Corporate Social Rui Yan, Xiaolin Li, and Xiaoning Independent Environmental impacts
Responsibility on Sustainable Zhu Variable and financial
Innovation: A Case in China's Heavy Pollution responsibilities
Industry
The effect of corporate social responsibility on Z. Delrobay, A.Vedadi, N. Pilevari Independent Number of patents and
sustainable development with the mediating role of Salmasi Variable green utility models
employee  participation in  knowledge-based
companies
Raising Perceptions on CSR for achieving SDGs Subrata Kumer Pal, Pramath Independent Sustainable
Chandra Sarker, and Shibu Chandra Variable development and
Odhikari employee participation
The role of CSR in achieving sustainable N. Devi Sangamitra and Dr. G. Independent Sociodemographic
development Sridharan Variable characteristic
Achieving corporate sustainable development Yiying Liu, Juanjuan Niu, Yongbin, Independent Green purchase
through social responsibility, green activities, and Zhou, and Ruoqi Huang Variable behavior, consumer
stakeholders management: a multidirectional cause trust, and consumer
analysis knowledge
Role of CSR in Sustainable Bharti Independent Sustainable
Development: A study of selected Indian Companies Variable Development Goals
Corporate Social Responsibility Faturachman Alputra Sudirman, Independent Sustainable
Contribution to Achieve Sustainable Development Ambo Upe, La Ode Herman, Fera Variable Development Goals
Goals in Southeast Sulawesi Tri Susilawaty
Corporate Social Responsibility and Environmental Huayi Li, Yen Ku Kuo, Muhammad Independent Firm sustainable
Sustainability: =~ Achieving  firms  sustainable Masood Mir & Mohammad Omar Variable performance
performance supported by plant capacity
CSR Efforts for Achieving the SDGs Karoly Behringer and Krisztina Independent Sustainable business
Szegedi Variable
Toward a new understanding of environmental and Muddassar Sarfraz, [Than Ozturk, Independent Environment and
financial ~ performance through CSR, green Sunghoon Yoo, Muhammad Ali Variable Financial Performance

innovation, and sustainable development

Raza, & Heesup Han

In addition, in table 6, which presents corporate social responsibility as a variable, are the other factors or variables that the reviewed
literature and studies used to relate to or study corporate social responsibility. Some studies relate it to performance, focusing on
financial, environmental, and operational performance. At the same time, other studies related it to the company image, ethics, and
how it can be used in achieving sustainable business. Some studies relate it to the consumers' perception of products offered or
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purchased. Lastly, CSR was also associated with sustainable development goals and how it can contribute to business and economic
development.

Studying corporate social responsibility with other fields is vital, as it can have different effects. For instance, in terms of company
image, it can either enhance or undermine the company's and product's reputation, depending on the actions taken by the company. In
terms of employee engagement, when employees feel their company is making a positive difference, it can boost their morale,
satisfaction, and loyalty. Finally, in terms of business operations, sustainable practices such as reducing energy use can lead to cost
savings, and CSR can help manage risks associated with environmental damage or labor violations.

Discussions

This systematic literature review solidifies the transition of Corporate Social Responsibility (CSR) from a peripheral, altruistic activity
to a core strategic driver of sustainable business. The synthesized findings from the twenty empirical studies consistently demonstrate
a positive correlation between robust CSR initiatives and key performance indicators, including financial returns, environmental
stewardship, and stakeholder satisfaction. However, a critical analysis of how these conclusions were reached and the context in which
they were studied reveals significant gaps and biases in the current body of research.

The findings align strongly with several established organizational theories. The consistent positive impact on brand reputation and
financial performance can be interpreted through Legitimacy Theory, which posits that businesses must operate consistently with
societal values to maintain their "social license to operate." The reviewed studies suggest that CSR is a primary mechanism for
achieving this legitimacy in an era of heightened stakeholder awareness. Furthermore, the link between CSR and competitive advantage
resonates with the firm's Resource-Based View (RBV). From this perspective, deeply embedded CSR capabilities, such as green
innovation, ethical supply chains, and a purpose-driven corporate culture, can be viewed as rare and inimitable resources that are
difficult for competitors to replicate, thereby creating a sustainable competitive advantage (Seuring & Gold, 2013).

However, a significant limitation across the reviewed literature is the failure to move beyond demonstrating correlation to explaining
causation. While the studies confirm that CSR is linked to better performance, they offer limited insight into the precise mechanisms
driving this relationship. Is superior financial performance a direct result of increased customer loyalty, access to new markets, better
risk management, or an enhanced ability to attract and retain top talent? The quantitative focus of most studies fails to unpack these
complex causal pathways.

The heavy reliance on quantitative methodologies within the reviewed literature creates a significant analytical blind spot. This
approach is effective at measuring outcomes (e.g., a percentage increase in profit or a reduction in carbon emissions), but is ill-equipped
to explain why or how they occur. The nuances of implementation, leadership role, the challenges of embedding CSR into corporate
culture, and the stakeholder engagement process are mainly absent from the discussion. This methodological homogeneity limits the
depth of understanding and yields findings that, as noted, are more descriptive than explanatory.

The pronounced geographical concentration in Asian contexts compounds this issue. While these studies provide valuable insights,
their generalizability to Western or other global markets is questionable. Distinct regulatory environments, consumer expectations, and
cultural norms shape business ecosystems. For instance, the drivers of brand reputation in a collectivist culture may differ significantly
from those in an individualistic one. The current body of research lacks this cross-cultural comparative analysis, presenting an overly
monolithic view of CSR's impact.

Finally, the literature presents a uniformly positive relationship between CSR and sustainability, glossing over potential contradictions
and complexities. The short-term costs of implementing comprehensive CSR strategies versus their long-term benefits are rarely
addressed in detail. Moreover, the reviewed studies lack a critical sectoral analysis. For example, the challenges and opportunities of
implementing CSR in heavy industries like mining vastly differ from those in the technology or financial services sectors. By
aggregating data or focusing on single industries without comparison, the research fails to provide the nuanced, sector-specific guidance
practitioners require. The assertion that "CSR is not just about numbers; it is about values and beliefs" is true. However, the literature
fails to investigate how these values are translated into practical, context-specific strategies.

Conclusions

This systematic literature review confirms that Corporate Social Responsibility (CSR) has evolved from a discretionary action to a
strategic imperative for achieving sustainable business outcomes. This paper's primary contribution is to synthesize evidence from 20
empirical studies that collectively establish a strong positive relationship between CSR initiatives and corporate performance, while
simultaneously highlighting critical biases that shape the current state of the research field.

The analysis reveals a significant over-reliance on quantitative methodologies and a geographical concentration in Asian markets. This
narrow focus limits the depth and generalizability of existing findings, creating a pressing need for a more diversified and nuanced
research agenda. While the link between CSR and metrics such as financial performance and brand reputation is well documented, the
underlying mechanisms and contextual dependencies remain underexplored.

To advance the field, future research should prioritize: first, employing qualitative approaches, such as in-depth case studies and
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ethnographic research, to uncover the complex processes behind successful CSR implementation. Second, cross-cultural analysis, in
which comparative studies are conducted across different economic and cultural contexts (e.g., comparing CSR drivers in European
versus Latin American markets) to develop more globally relevant theories. Third is Sector-Specific Investigations, which focus on
under-explored, high-impact industries, such as agriculture or textiles, where sustainability and social responsibility challenges are
particularly acute. By addressing these gaps, the academic community can provide more robust, actionable insights, helping
organizations leverage CSR more effectively as a transformative tool for building a sustainable and equitable global economy.
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